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What does it look like to add a digital event extension after the live event for 
attendees who are unable or uncomfortable attending in person.
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About TISE Live

TISE Live, the new virtual event from The International Surface 
Event (TISE): SURFACES | StonExpo/Marmomac | TileExpo, went 
live January 26-28 over the original dates of the January event. 
The unique program offered the industry product sourcing, 
networking, and education opportunities to kick off the year.

Quick Stats
• TISE Live audience 2,003
• Participating vendors 261
• Meeting connections 3,429
• Booked meetings 480
• Business card shares 647
• Session attendance 2,097
• Product spotlights 920
• Product searches and views 21,207 
• Exhibit hall/profile views 3,413

Stats as of 2.1.21 – platform will remain open until February 25
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SPONSORS
The following sponsors supported the event.

Presenting Registration Product Category Custom
Sponsor Sponsor Sponsors Webinar
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MEDIA PARTNERS
The following media supported the event.
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AUDIENCE
The audience mirrored the TISE Las Vegas audience with a 
few minor differences.

• % increase in overall designer audience

• 47%  First time attendees

• 79%  Decision makers

• 65%  Management level or higher

• 55%  $1 million+ business volume companies

• 16%  International audience
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EXHIBIT HALL
Buyers connected with vendors through
business card drops, booth views, and
meeting connections.

• Participating vendors 261
• Meeting connections 3,429
• Booked meetings 480
• Business card shares 647
• Exhibit hall/profile unique views 3,413
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EDUCATION
The industry could listen and engage in live
and OnDemand programming all three
days of the event.

• Live Sessions
• Virtual Tours
• Product Pitch Videos

Session attendance 2,097
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PRODUCTS
Product sourcing was front-and-center at TISE Live.

• Total Product Spotlights 920
• Product Searches & Views 21,207
• Product Unique Views 5,240

AUDIENCE WAS SEEKING…

Hardwood 56%
Tile 56%
Laminates 49%
Carpet 48%
Stone 46%
Installation Products 43%
Resilient 43%
Countertops 39%
Made in the USA 35%
Underlayment 35%
Tools 31%
Training 31%
Rugs 26%
Floor Heating Systems 23%
Decorative Hardware 21%
Wall / Window Coverings 21%
Sinks / Toilets / Tubs 19%
Associations 17%
Cleaning / Maintenance 17%
Lighting 17%
Refinishing / Restoration 17%
Software 17%
Concrete 16%
Business Equipment 14%
Equipment / Machinery 14%
Media 11%
Freight / Material Handling 9%
Safety Equipment 9%
Environmental Systems 7%
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CHARITABLE DONATIONS $2,025

In an effort to continue to support charities within the industry, 
TISE Live donated $5 of every paid registration to the attendee’s 
choice of charitable donations.
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Marketing 
Campaign

Impressions 
1,438,893

Internal
Email CampaignsMedia Email

Campaigns

Partner
Marketing Digital

Campaigns

Invite
Campaigns

Web
Marketing

Press &
Media

Organic
Promotions



Information Classification: General

SEEN BY INDUSTRY
TISE Live was shared across the industry.
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ALL AROUND SOCIAL
TISE Live was promoted organically all 
around the social networks.
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What does it look like to add a digital event extension after the live event for 
attendees who are unable or uncomfortable attending in person.www.TISELive.com


