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The Ellis Page Company: A Novel Model for a 
Commercial Fabrication Shop and Workforce 

Just over three decades ago, Ellis 
Company, LLC opened its doors 
in Annapolis, Maryland, as a solid 

surface fabrication company. They spe-
cialized in trim, walls, and toilet partitions. 
Since 1992, the company has moved around 
the Washington D.C. area several times, 
until they found and purchased the build-
ing they are in now, in Manassas, Virginia. 
According to owner Roy Page, the city was 
a big help by bringing in 3-phase electrical 
so the location would work for them.

 
Mr. Page also commented that over the 

years, besides their occasional changing of 
workspaces, and the 2009 name change to 
Ellis Page Company, LLC., the business 
has evolved into something quite different 
than what it used to be. They do very lit-
tle solid surface these days and they have 
transitioned over to 99.9% commercial 
work. They generally work on projects of 
a quarter million dollars or more. The only 
residential projects they work on are the 
occasional requests from the individuals at 
the companies they partner with. They are a 

by Sharon Koehler
Photos  by Sharon Koehler 
and Courtesy Ellis Page Company

member of the Natural Stone Institute 
and ISFA. They also belong to the 
Facebook groups All Slab Fabbers and 
Women in Stone. 

As the company has changed, so 
has their equipment. They still have 
their solid surface equipment for the 
occasional job. However, the com-
pany invests heavily in the technolog-
ical advances of our industry. Their 
fabrication shop houses a Marmo 
Meccanica edge polisher, three CNC 
machines, and two CNCs are dual 
table machines.  They also run two 
saws: a Champion 5, and a waterjet 
saw. The CNCs and the saws are all 
made by Prussiani of Italy. 

Four years ago, they contracted with 
Prussiani to build a prototype CNC. 
It was the first machine of its kind 
to be built, designed specifically for 
them. Two years later, they purchased 
an identical CNC machine to go with 
the one they already had. And they 
are now interested in a newer, more 
advanced saw. There is a crane over 

every machine to quickly and safely 
move material on and off the machines –
safety is  foremost in the shop. 

One of Roy’s fabrication philosophies 
is: “Let the machines do the work.”  
His goal is that when his employees go 
home at night, their backs feel the same 
as when they came in.

Please turn to page 15

Please turn to page 2

FINE STONE™

months. The artists undergo an intense 
discovery phase in which they scruti-
nize countless slabs of natural stone such 
as quartzite, marble, onyx, and granite in 
hopes of finding artistic scenes within the 
intricate veining. The discovered scene is 
then digitally extracted using various tech-
niques to create a projection directly onto 
the stone, elevating it into a brilliant work 
of art.

“We go through thousands of stones 
until we find one with an art-scene poten-
tial and, even then, we need to go through 
tens, oftentimes hundreds of them, to find 
one with an actual, compelling image,” 
says Jéda. 

ALMA Art uncovers the hidden stories within natural stone

ALMA Art announces the launch 
of FINE STONE™. Based in 
the Greater New York City area, 

ALMA is pioneering the art of elevating 
rare slabs of natural stone into fine art 
using light mapping projection, connecting 
humanity with its collective stories hidden 
in nature.

Launched by Jay Zelingold in 2021, 
ALMA is built upon the process and tech-
nique of artist Arin Jéda and has been 
developed and fine-tuned over a period of 
seven years.

Creating an ALMA artwork takes a team 
of about eight people on a laborious, yet 
gratifying, endeavor that spans four to six 

Photos  Courtesy ALMA Art

A slab of Onyx chosen for Benediction, shown here before the ALMA artist’s talents 
were applied, a creative process that can take from four to six months.

CNC operator Elizabeth and Roy Page discuss the 
morning’s production run. 
Right: Fabricator Yensi removes a completed sink 
cutout from their prototype Prussiani CNC.
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Excitement is building for 
TISE 2023 as the show’s 
director, Informa Exhi-

bitions, expects it to be on par 
with past Surfaces prior to the 
pandemic. Mohawk, one of the 
largest exhibitors on the show 
floor, plans to capitalize on that 

excitement by organizing and 
hosting a series of special events 
designed to both draw attendees 
inside as well as entertain them 
while they’re there. 

First and foremost, Mohawk 
is bringing back its “VIP” reg-
istration, a feature that allows 
show attendees to enter the ex-
hibition area via the Mohawk 
space—as opposed to venturing 
all the way down to the general 
registration area past the load-
ing dock to pick up their badge 
materials. “It means people 
don’t have to stand in that long 
line—not our sales team or any-
body who registers using the 
link,” said Laura Bartley, senior 
director of marketing commu-
nications and events, Mohawk. 
“In fact, we have people regis-
tering from all over the globe 
that are registering with that 

link. We already have well over 
1,000 people who have signed 
up using it.” 

Attendees who haven’t had 
the opportunity to sign up us-
ing Mohawk’s VIP registration 
need not worry. On-site VIP reg-
istration will take place from 8 
a.m. to 4 p.m. on Tuesday and 
Wednesday during the show, 
and then from 8 a.m. to 2 p.m. 

on Thursday during Surfaces 
week. 

There are other perks to 
Mohawk VIP registration as 
well. According to Bartley, it 
gives attendees access to the 
popular Mohawk VIP party, 
which takes place on Tuesday, 
Jan. 31, from 4 p.m. to 5 p.m., 
right there in front of the show-
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Shaw retailer 
conference back  
in full swing 

Shaw is pulling out all the 
stops for its highly antici-
pated Shaw Flooring Net-

work (SFN) conference, which 
kicks off here this week under 
the banner, “Independent but 
United.” It’s the first full SFN 
conference in four years—a 
result of delays and postpone-
ments caused by the pandem-
ic—and is expected to draw a 
capacity crowd. 

One of the main events 
scheduled to take place is a key-
note speech from Deion “Coach 
Prime” Sanders. The current 
college football coach and NFL 
Hall of Fame football and Ma-
jor League Baseball star is set to 
kick off the first evening of the 
event, sharing his unique per-
spective and leadership experi-
ences with the group. His talk 
will be available to both in-per-
son and virtual attendees.

“I couldn’t be more eager for 
Deion Sanders to take the stage,” 
said Danny Crutchfield, SFN 
vice president. “We have a long 
history of inviting dynamic and 
inspiring speakers to our events. 
Anyone who follows Sanders’ 
career and his successes in so 
many fields will know what an 
exciting opportunity it will be to 

Mohawk to host slate of special events at TISE
Continued on page 7

Continued on page 36

By Reginald Tucker 

By Reginald Tucker 

NFL Hall of Famer Deion 
Sanders will address 2023 

SFN conference attendees.

W inter selling season. Traditionally, it kicks 
off the new year with a flurry of activity—
from a surplus of annual trade shows to 

myriad new product launches and flooring dealers 
grappling for the best in new merchandising. The 
last several years saw the kickoff of the winter sell-
ing season stagnate due to the COVID-19 pandemic. 
Fortunately, 2023 is off to a much better start. 

To enter the winter selling season with the same 
energy and excitement currently being felt in the 
industry, FCNews once again features The Great 
Reveal in our first issue of January. This feature is 
designed to help suppliers get their new products in 
front of the specialty retail community, which is so 
eager to learn what’s new for the coming year.

Coverage begins on page 40.

Mohawk will hold its first VIP part 
on the Surfaces show floor since the 

start of the pandemic three years ago.  
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